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WHAT’S INSIDE?
-Economic trends and profits

-Customer experience & the skills gap

-Tax debate 2020

-Sustainable manufacturing

-Becoming an industry advocate

-And much more!



PRINT FOCUSED. 
EXPERT-DESIGNED. 
ONLINE CONVENIENCE.

MARKETING AND DATA
Planning Your Company’s LinkedIn Presence
Building a Data Plan for Variable Data 
Data Demo: Making it Relevant
SEO Basics*

LEAN AND CI
Introduction to Lean Manufacturing
Seven Basic Tools for Process Improvement
Visual Management and Kanbans

FREE TO PIA MEMBERS | REGISTER TODAY! | WWW.PRINTING.ORG/ILEARNING

SALES
Customer Service Professional Certification*
Power Selling
The Basics of Prospecting*

COLOR MANAGEMENT
Color Management Fundamentals*
Process Control Fundamentals*
UCR and GCR for Color Separation*

ORIENTATION
Orientation to the Graphic Arts

PRODUCTION
Creating PDFs for Print Production*
Sheetfed Offset Lithographic Press*
Print Production for Designers*
Color Accurate Soft Proofing*
Photoshop for Prepress
Illustrator for Prepress* 
Adobe Lightroom
Preparing Files for Digital Enhancement*
And many more!

*Recently Added Courses in 2019

With over 1,600 active users and 26 courses, PIA’s iLearning Center helps 
you customize your learning experience while choosing from a growing 
line of expert-developed courses.

TAGA ANNUAL TECHNICAL CONFERENCE
March 15-18, 2020

Oklahoma City, Oklahoma, USA
TAGA.ORG | #TAGA20

Register now by visiting TAGA.ORG/CONFERENCE

NETWORK 
With technologists, researchers, scientists,  
developers, and those evaluating graphic  
innovations for their businesses.

INTERACT 
With dozens of bright, tech-savvy TAGA university 
students eager to get their start in the industry. 

DISCOVER 
Technologies at the leading edge of the graphic 
communications industry through a multitude of 
presentations and demonstrations.

EXPLORE 
The latest technical research projects and engage 
in robust discussions with top minds in the industry 
about their potential impact.
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