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TAGA ANNUAL TECHNICAL CONFERENCE
March 15-18, 2020

Oklahoma City, Oklahoma, USA

TAGA.ORG | #TAGA20

EXPLORE

The latest technical research projects and engage
in robust discussions with top minds in the industry
about their potential impact.

DISCOVER

Technologies at the leading edge of the graphic
communications industry through a multitude of
presentations and demonstrations.

INTERACT .
=

With dozens of bright, tech-savvy TAGA university
students eager to get their start in the industry.

NETWORK

With technologists, researchers, scientists,
developers, and those evaluating graphic
innovations for their businesses.

Register now by visiting TAGA.ORG/CONFERENCE
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