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How Does Your Company Compare?

PERFORMANCE

Key Analytics for Printing Industry Management

Benchmark the performance of your company against
profit leaders with the new online Performance Ratios.

@® Easy-to-use online forms

° Instantly receive performance analysis reporting

\. Compare your Key Performance Indicators
/ (KPIs) with industry leaders

Over 150 KPIs, including:
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Profectus

Operations, profitability, sales factors, balance sheet items, funding ratios, leverage
ratios, liquidity and activity ratios, value-added analysis, payroll data, employee profiles,

inventory turnover, and billing cycles.

PIA members receive a FREE basic subscription for one year! A $498 value!

Visit Www . performanceratios.com to get started.
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